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Investment Highlights

A « Turn-Key Boutique Asset: Fully » Diverse Demand Drivers: Lawrence
£ R - renovated 18-key hotel with updated Berkeley National Laboratory, Bayer,
= 3 s guestrooms, private bathrooms, Downtown Berkeley entertainment, and
select balconies, and ground-floor BART connectivity support year-round
restaurant space. corporate and leisure demand.
: 2 \‘~ ~ » Premier North Berkeley Location: « High-Barrier Hotel Market: Berkeley’s
- ' : 4?’5 Located in the Gourmet Ghetto, directly lodging inventory has contracted,
— - B~ across from Chez Panisse and steps from while development barriers and limited
= , cEspEsAts AT 4 R iconic dining and retail destinations. new supply strengthen the property’s
- : Im : ‘lﬂ‘; ll}] ﬁ‘% « UC Berkeley Demand: Approximately compeiiive posifioning.
L% : : ' e one mile from UC Berkeley, with » Operational Upside: Below-market ADR,
R\ 46,000+ students driving demand from restaurant lease potential, and university
events, athletics, commencement, and and corporate accounts provide
- ) university visitors. multiple opportunities to increase
5 b revenue and NOI.
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| Amenities

Free WiFi
Vanne Bistro
Refrigerator
Microwave
Cable TV
Work Desk
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Bathrobes
Toiletries

Private Balconies
Private Patios
Elevator Access

Accessible Lobby
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Berkeley, CA

Market Demographics

31,469 1.7M+

Total Population Annual Visitors

$176.6M $182.5B

Lodging & Food Service Sales Alameda County GDP

Local Market Overview Property Demographics

Berkeley, California is a well-established academic and commercial
hub in Alameda County with convenient access throughout the San
Francisco Bay Area. The community benefits from a strong local 2025 Population 41,365 200,267 361,881
economy and major transportation corridors including Interstate
80, Interstate 580, and State Route 13. Its location provides
convenient connectivity to Oakland, San Francisco, and surrounding Households 1-Mile 3-Mile 5-Mile
communities across the East Bay region. The area features a mix

of residential neighborhoods, education, healthcare, research, 2025 Households 16,825 79.645 149,447
employment, and commercial activity, supporting consistent daily
traffic and a stable population base. Berkeley also serves as a major
educational destination, with UC Berkeley, research institutions, e T it ST
restaurants, and cultural attractions drawing visitors from surrounding

communities. These demand drivers support consistent year-round Avg Household Income $135.947 $149,612 $150,714
activity throughout the Berkeley market.

Population 1-Mile 3-Mile 5-Mile

2030 Population Projection 41,616 200,649 363,457

2030 Household Projections 16,960 79,848 160,203




Local Tourism & Economy

Berkeley ranks among the Bay Area’s leading academic and innovation centers, supported
by a highly educated workforce and diversified regional economy. The University of
California, Berkeley anchors the market, attracting students, researchers, faculty, visitors,
and investment while supporting the region’s technology and research ecosystem. Proximity
to San Francisco, Oakland, major employment centers, and extensive BART and highway
connections continues driving residential demand, commercial activity, and long-term
investment across multifamily, retail, mixed-use, office, and research-oriented real estate.
Together these forces make Berkeley one of the most established and resilient urban
markets in the San Francisco Bay Area.

Education & Research
Technology & Innovation
Healthcare & Life Sciences
Professional & Business Services

Retail, Hospitality & Tourism

TOP TOURISM DRIVER

UC Berkeley

M+ $6.3B+

Annual Visitors  Annual Economic Impact
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public universities and a major economic and educational anchor

LEY

©) ©
Travelodge DOWNTOWN Helen and Thomas Wu California!wemurial
BERKELEY Performance Hall Stadium PANORAMIC
) © HILL
. . 0 . Edwards Stadium
in Berkeley. Located near the heart of the community, Berkeley’s Berkeley Community QURANT AVE Gmgm
main campus supports a substantial population of students, faculty, © © Son Rerketey
and staff, generating consistent demand for lodging throughout i i ©
the surrounding area. The campus is also near Downtown Berkeley E 5 M©h_ BLAKE STy ol the west
and offers convenient access to local businesses, recreation, and o) At Bates Summi Ie) |
H | 1- 'T T Th 1 Th i | f 1 .1- k' nade Cafe ::f;f:&gz::e;; Julia Morgan Center @ Fir
regional transit, strengthening the area’s appeal for visitors seeking p LI R
. . . . .. e om —mu QT ireplace Za
proximity to education, employment, entertainment, and amenities.

Total Enrollment  Top Public University

46,000+ #1IN U.S.

D1 Sports Teams Annual Visitors

30 M+




Demand Drivers & Economy

14 Mile Proximity to San Francisco
Proximity to Business Hubs: The Berkeley hotel market benefits from
proximity to major employment and research centers, including UC
Berkeley, Lawrence Berkeley National Laboratory, Bayer, and established
technology, life sciences, and professional services firms throughout the y
East Bay v

Office Complexes: The area serves as a major center for education,

research, biotechnology, healthcare, and innovation, generating consistent

travel from faculty, researchers, executives, vendors, contractors, and other L /

business-related visitors 5 Population /
. ¥

Impact on Hotel Demand: These regional employers, research institutions,
and commercial uses help stabilize weekday occupancy

Top Employers

/\1 BERKELEY LAB

Tourism & Leisure Attractions

The SenS Hotel & Vanne Bistro Berkeley is Nearby:

» UC Berkeley (and California Memorial Stadium for events)

» Fourth Street Berkeley retail, dining, and entertainment destination

» Berkeley Marina and Tilden Regional Park offering waterfront recreation,
trails, and outdoor atftractions

Weekend and Leisure Draw: These attractions help generate complementary
weekend and leisure demand, expanding beyond business-oriented stays
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Financial Overview

$4,750,000 $362 5.0x $263,889

List Price Price Per SF Revenue Multiple Price Per Key




Historical Cash Flow

Year 2022 Year 2023 Year 2024 June 26 T-

Revenue Amount % Rev $POR Amount % Rev $POR Amount % Rev $POR Amount % Rev $POR
Rooms Revenue $504,872 57.3% $116.43 $493,426 57.5% $119.21 $497,600 58.0% $122.16 $579,033 61.0% $122.41
Food and Beverage Revenue $334,265 37.9% $77.09 $326,419 38.0% $78.86 $317,165 37.0% $77.86 $326,498 34.4% $69.02
Other Deparfmental Revenue $41,695 4.7% $9.62 $38,870 4.5% $9.39 $43,039 5.0% $10.57 $43,367 4.6% $9.17
Total Revenue $880,831 100.0% $203.13 $858,715 100.0% $207.46 $857,804 100.0% $210.59 $948,897 100.0% $200.60

Departmental Expenses

Rooms Expense $194,004 22.0% $44.74 $219,012 25.5% $52.91 $223,294 26.0% $54.82 $232,251 24.5% $49.10
Food and Beverage Expense $293,562 33.3% $67.70 $304,246 35.4% $73.51 $297,636 34.7% $73.07 $308,295 32.5% $65.17
Total Departmental Expenses $487,567 55.4% $112.44 $523,258 60.9% $126.42 $520,930 60.7% $127.89 $540,546 57.0% $N4.27
Departmental Profit $393,265 44.6% $90.69 $335,457 39.1% $81.05 $336,874 39.3% $82.70 $408,351 43.0% $86.32
Undistributed Expenses $PAR $PAR $PAR $PAR
Administrative and General $82,538 9.4% $4,5685 $70,994 8.3% $3.944 $83,148 9.7% $4,619 $91,037 9.6% $5.058
Info and Telecom Systems $28,998 3.3% $1.61 $25,170 29% $1,398 $22,139 2.6% $1,230 $26,881 2.8% $1,493
Sales and Marketing $35,402 4.0% $1.967 $37,431 4.4% $2,080 $41,016 4.8% $2,279 $41,31 4.4% $2,295
Property Operations and Maintenance $11.181 1.3% $621 $26,436 3.1% $1,469 $8.851 1.0% $492 $14,013 1.5% $779
Utilities $40,255 4.6% $2,236 $45,875 5.3% $2,549 $46,737 5.4% $2,597 $44,294 4.7% $2,461
Total Undistributed Expenses $198,374 22.5% $1,021 $205,906 24.0% $11,439 $201,892 23.5% $11,216 $217,536 22.9% $12,085
House Profit (GOP) $194,891 221% $10,827 $129,551 15.1% $7197 $134.983 15.7% $7.499  $190.815 20.1% $10,601
Management Fee $35,477 3.0% $1,971 $34,349 3.0% $1,908 $34,312 3.0% $1,906 $37955 3.0% $2,109
Income Before Fixed Charges $159.414 18.1% $8.856 $95,202 11.1% $5,289 $100.,670 N.7% $5,693 $152,860 16.1% $8,492

Fixed Charges

Property Taxes $78,300 8.9% $4350  $78762 9.2% $4376  $82,376 9.6% $4576  $85627 9.0% $4.757
Insurance $58,535 6.6% $3,252 $70,396 8.2% $3.91 $73,767 8.6% $4,098 $72,830 77% $4,046
Total Fixed Charges $136,835 15.5% $7,602 $149,158 17.4% $8,287 $156,143 18.2% $8,675 $158,457 16.7% $8,803
Total Expenses $858,253 97.4% $47,681 $912,671 106.3% $50,704 $913,277 106.5% $50,738 $954,494 100.6% $53,027
Net Operating Income $22,578 2.6% $1,254 ($53,956) -6.3% ($2,998) ($55,473) -6.5% ($3,082) ($5,597) -0.6% ($31M)
Number of Rooms 18 Rooms 18 Rooms 18 Rooms 18 Rooms
Total Rooms Occupied 4,336 Nights 4,139 Nights 4,073 Nights 4,730 Nights
Total Rooms Available 6,570 Nights 6,570 Nights 6,570 Nights 6,570 Nights
Occupancy 66.00% 63.00% 62.00% 72.00%
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This Offering Memorandum contains select information pertaining to the business and affairs of the property owner and its tenant for real property located at 1538-1540 Shattuck Ave,
Berkeley, CA 94709 (“Property”). The Offering Memorandum may not be all-inclusive or contain all of the information a prospective purchaser may desire. The information contained in this
Offering Memorandum is confidential and furnished solely for the purpose of a review by a prospective purchaser of the Property. It is not to be used for any other purpose or made available
to any other person without the written consent of Seller or Matthews™. The material and information in the Offering Memorandum is unverified. Matthews™ has not made any investigation,
and makes no warranty or representation, with respect to square footage, income and expenses, the future financial performance of the property, future rent, and real estate value market
conditions, the condition or financial prospects of any tenant, or the tenants’ plans or intentions fo continue to occupy space at the property. All prospective purchasers should conduct their
own thorough due diligence investigation of each of these areas with the assistance of their accounting, construction, and legal professionals, and seek expert opinions regarding volatile
market conditions given the unpredictable changes resulting from the continuing COVID-19 pandemic. The information is based in part upon information supplied by the Owner and in part
upon financial information obtained from sources the Owner deems reliable. Neither owner, nor their officers, employees, or real estate agents make any representation or warranty, express
or implied, as to the accuracy or completeness of this Offering Memorandum, or any of its content, and no legal liability is assumed or shall be implied with respect thereto. Prospective
purchasers should make their own projections and form their own conclusions without reliance upon the material contained herein.

By acknowledging your receipt of this Offering Memorandum for the Property, you agree:

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and
& You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner.

Matthews™ is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum. The presence of any entity’s name or logo, including any
commercial fenant’s name or logo, is informational only and does not indicate or suggest any affiliation and/or endorsement of Matthews™, the property, or the seller by such entity.

Owner and Matthews™ expressly reserve the right, at their sole discretion, to reject any and all expressions of inferest or offers to purchase the Property and to terminate discussions with any

person or entity reviewing this Offering Memorandum or making an offer to purchase the Property unless and until a written agreement for the purchase and sale of the Property has been
fully executed and delivered.



