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| Property Overview e:Q/

Abs NNN

Ground Lease
Lease Type

$3,457,944 +10 Years

List Price Lease Term Remaining

+5,780 SF +1.74 AC 2026

GLA Lot Size Year Built

Investment Highlights

Lease & Location Highlights Tenant Highlights

e  Brand new 2026 ground lease construction e Longhorn Steakhouse has over 638 restaurants with

e 10 Year Ground lease with 10% increases every 5 years and in each of the four, 5 expansion plans for the foreseeable future
year options e LongHorn Steakhouse is a subsidiary of Darden

e Located directly across the street from a Publix grocery anchored retail center Restaurants, INC

e  Extremely Strong average household income of approximately $84,276 (5-mile radius) Darden Restaurants has over 2100 locations

e  Five mile population in excess of 44,678 residents, with the greater 10 mile area e  Darden Restaurants holds a S&P "BBB" rating and is
spanning over 188,641 residents publicly traded (NYSE: DRI)

e  Saraland is located within the Mobile MSA, which has a population of roughly 414,000 4 Longhorn steakhouse has increased same store sales by
residents and is expected to continue growing over the next several years over 20% in the last 3 years and average unit volume to

e The subject property benefits from strong visibility and traffic exposure, with over $5.6 Million.

approximately +£34,400 vehicles per day (VPD) along Hwy 158 and +70,400 vehicles
per day (VPD) on the nearby I-65

e  The adjacent Chick-Fil-A is ranked in the top 20% in Alabama within 6 months of
opening (Placer.Al)
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| Financial Summary e_—:Q/

Tenant Summary

$3,457 ,944 Tenant Trade Name Longhorn Steakhouse

List Price Type of Ownership Ground Lease
Lease Guarantor Corporate
Lease Type Abs NNN Ground Lease
(0) Landlords Responsibilities None

5.35% i
Cap Rate Original Lease Term 10 Years
Rent Commencement Date 7/27/2026
Lease Expiration Date 7/31/2036
2 O 2 6 Term Remaining on Lease +10 Years
) Increases 10% Every 5 Years in Base and Options

Year Built

Options Four, 5-Year Options

Annualized Operating Data

i1 O 4, 400 VPD Monthly Rent Annual Rent Increases Cap Rate

Hwy 158 & |-65 Years1-5 $15,416.67 $185,000.04 - 5.35%
Years 6 - 10 $16,958.33 $203,500.00 10.00% 5.88%
Option 1 $18,654.17 $223,850.00 10.00% 6.47%

i ) )
$1 85,000 Option 2 $20,519.58 $246,235.00 10.00% 7.12%
NOI Option 3 $22,571.54 $270,858.50 10.00% 7.83%
Option 4 $24,828.70 $297,944.35 10.00% 8.62%
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| Tenant Overview

Year Founded

1981

Headquarters

Orlando, FL

Parent Company
Darden Restaurants, Inc.

Employees

42,000+

Locations

650+

Credit Rating (Parent)
S&P BBB

Annual Revenue

$3 Billion+

.
&LONGHORN

STEAKHOUSE

Tenant Overview

LongHorn Steakhouse is one of the nation's leading casual dining steakhouse brands, recognized for its
premium steak offerings, consistent operating performance, and broad consumer appeal. Founded in
1981, the brand has grown into a dominant player in the polished casual dining segment and has
benefited from strong brand equity, disciplined operations, and a loyal customer base. Since becoming
part of Darden Restaurants, Inc. in 2007, LongHorn has continued to outperform many competitors
through steady unit expansion, industry-leading guest satisfaction, and strong same-restaurant sales
performance, making it an attractive retail tenant backed by an investment-grade parent company.

Why Invest in Longhorn Steakhouse?

° Investment-Grade Corporate Backing - LongHorn Steakhouse is owned by Darden
Restaurants, Inc. (NYSE: DRI), an investment-grade public company with BBB (S&P) and Baa2
(Moody's) credit ratings. Darden's strong balance sheet, operational expertise, and financial
resources provide stability and enhance lease security for investors.

° Leading National Steakhouse Brand with Proven Performance - With 650+ locations and more
than 42,000 employees, LongHorn is one of the largest casual dining steakhouse chains in the
United States. The brand has consistently delivered strong same-restaurant sales growth, high
guest satisfaction, and disciplined expansion, reinforcing its long-term operating strength.

° Strong Brand Recognition and Long-Term Growth Potential - Founded in 1981, LongHorn has
built a loyal customer base through its focus on quality steaks, value, and consistent dining
experiences. Supported by Darden's continued investment in new restaurant development, digital
engagement, and menu innovation, the brand is well positioned for sustained growth and
long-term occupancy stability.

10



— Longhorn Steakhouse In The News

LongHorn Steakhouse Sizzles as Darden Surpasses
$13 Billion in Sales

LongHorn Steakhouse continues to be a major growth engine for Darden Restaurants,
delivering 9.5% same-restaurant sales growth in Q4 and reaching $3.42 billion in annual
sales. Average unit volumes have climbed to approximately $5.6 million, reflecting strong

® guest demand and consistent restaurant execution. LongHorn’s focus on steak quality,
generous portions, and compelling value has helped the brand maintain momentum even as
beef costs remain elevated.

The strong LongHorn performance helped propel Darden past $13.2 billion in fiscal 2026 sales, up 9.4% year over year. Management continues to
invest in LongHorn’s long-term growth while protecting the guest experience rather than relying heavily on price increases. With its combination of
rising traffic, high unit volumes, and strong consumer perception, LongHorn remains one of the most important contributors to Darden’s
growth and competitive position in full-service dining.
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https://www.qsrmagazine.com/story/inside-taco-bells-aggressive-strategy-to-double-profits-reach-3-million-auv-and-surpass-10000-units/
https://www.fsrmagazine.com/feature/darden-tops-13-billion-in-sales-as-longhorn-stays-hot-and-olive-garden-evolves/
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44,722 $87,572 4.5%

Mobile, AL | MSA

Alabama’s #1 Ranked Top 10

Local Market Overview

Saraland is a rapidly expanding municipality within the Mobile Metropolitan Statistical
Area, strategically positioned along the |-65 corridor in southern Alabama. The city
benefits from steady population growth driven by suburban migration, strong household
formation, and continued residential development. With median household incomes
exceeding many surrounding communities, Saraland attracts a stable workforce tied to
industrial, logistics, healthcare, and port-related employment centers throughout
the Mobile Bay region. Its proximity to major transportation infrastructure and coastal
amenities enhances long-term residential and commercial demand.

The area offers a suburban setting with convenient access to employment hubs in
Mobile and along the Gulf Coast. Quality public schools, new housing developments,
and retail corridor expansion along Highway 43 contribute to sustained economic
activity. As part of a diversified regional economy supported by aerospace, shipbuilding,
manufacturing, and energy sectors, Saraland benefits from regional capital investment
while maintaining a lower-density, community-oriented environment. Continued
infrastructure improvements and industrial expansion within Mobile County reinforce
Saraland’s position as a desirable residential and commercial growth node.

Property Demographics

Population 5-Mile 10-Mile
Current Year Estimate 16,588 45.128 190,408
2020 Census 16,566 44,722 188,955
Growth 2020-Current Year 0.13% 0.90% 0.77%
Households 3-Mile 5-Mile 10-Mile
Current Year Estimate 6,784 17,753 78,440
2020 Census 6,584 17,492 75,874
Growth 2020-Current Year 3.04% 1.49% 3.38%
Income 3-Mile 5-Mile 10-Mile

Average Household Income $83,024 $76,629 $87,572
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Saraland, Alabama Coastal Gateway Regional Overview

Saraland is strategically positioned within the fast-growing Mobile metropolitan
area in southwest Alabama, serving as a key residential and commercial hub along
the northern gateway to Mobile. Located in Mobile County just north of downtown
Mobile, Saraland benefits from strong regional connectivity, access to Interstate
65, and proximity to the Port of Mobile—one of the largest and fastest-growing
ports on the Gulf Coast.

The city has experienced steady population growth driven by quality schools,
suburban housing options, and convenient access to major employment centers.
Mobile County’s economy is anchored by aerospace, maritime, logistics,
healthcare, and advanced manufacturing, with major employers including Airbus,
Austal USA, and the University of South Alabama Health System. Saraland’s
business-friendly environment, strong household incomes relative to the broader
region, and continued residential development support expanding retail demand
and long-term economic stability.Ongoing infrastructure improvements and
commercial investment throughout the northern Mobile County corridor continue
to enhance accessibility and reinforce Saraland’s position as a preferred suburban
community within the Mobile MSA.

Mobile, AL | MSA

1-65 & Highway 43 Retail and Commercial Corridor

Saraland’s primary commercial corridor is centered along U.S. Highway 43 (Saraland
Boulevard) and its interchange with Interstate 65, which serves as a major north-south
transportation artery connecting Mobile to Montgomery and the broader Southeast.
This corridor captures commuter traffic, regional shoppers, and travelers moving
between the Gulf Coast and inland Alabama.

The retail trade area benefits from strong visibility, high daily traffic counts, and
convenient interstate access, supporting a mix of national retailers, grocery anchors,
restaurants, healthcare providers, and service-oriented businesses. The area functions
as a dominant retail node for northern Mobile County and draws customers from
surrounding communities such as Satsuma, Creola, and Chickasaw. Retail
performance in Saraland reflects stable occupancy levels, continued tenant demand,
and measured new development. Growth in residential rooftops, combined with
expanding industrial and logistics employment in the greater Mobile region, reinforces
consumer spending power and supports sustained commercial activity. As regional
population growth and port-related economic expansion continue, the Saraland retail
corridor remains well-positioned for long-term retail and mixed-use investment
fundamentals across southwest Alabama.




Mobile, AL | MSA

Home of the Original Mardi Gras, Mobile hosts the oldest Carnival celebration in
the United States every year. Mobile was the first capital of French Louisiana in the
early 18th century and was once referred to as the Paris of the South. The site of
many milestones in American history, modern-day Mobile contains several
museums that would delight any history buff. From the History Museum of Mobile
to the USS Alabama Battleship Memorial Park, there are plenty of opportunities to
dig deeper into the rich cultural history of the third largest city in Alabama today.

Entertainment abounds in Mobile. Residents can watch a performance at Soul
Kitchen Music Hall, Saenger Theatre Mobile, or Crescent Theater. Shoppers relish
the ever-present deals at Springdale Mall, the Shoppes at Bel Air, and Festival
Centre. Outdoor enthusiasts savor access to many parks and nearby Gulf Shores
beaches. Foodies enjoy the expansive array of international cuisine and brunch
spots available throughout the city.

Convenient to Interstates 10, 65, and 165, commuting from Mobile is a breeze.
Mobile Regional Airport and Mobile Alabama Cruise Terminal offer simple vacation
plans as well.

4th Largest Clty In Alabama
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Mobile has a gross metro product of $20 billion and the city’s cost of living is 7% below
the national average. The city has seen a recent job growth increase by 1.5% this past
year and expects a future job growth increase of 27% within the next 10 years. The
average income of a resident is $23,509 and the median household income is $39,241.
The major industries include Aerospace, Health care, and Tourism.

Manufacturing, higher education and medical services continue to be major factors for
the economy. Downtown Mobile has had several economic developments, including the
opening of the Battle House Renaissance Hotel (238 rooms) and the RSA Battle House
office tower (433,000 rentable square feet) and the relocation by Canfor Southern Pine,
a Canadian forestry products company, of its U.S. headquarters to downtown Mobile.

Mobile sometimes enters into economic development incentive agreements with
businesses or corporations that suggest relocation or the expansion of businesses in
the city. These plans are expected to provide a stimulus to the City’s economy and tax
base. The city expects to experience increased local economic and commercial
development because of these agreements.



S ————————
MATTHEWS"

Exclusively Listed By

BROKER OF RECORD

Hutt Cooke

Broker Lic. No. 000168807 - 0 (AL)
Firm Lic. No. 000110253 - 0 (AL)
(866) 889-0550
alabama.listings@matthews.com

This Offering Memorandum contains select information pertaining to the business and affairs of the property owner and its tenant for real property located at 1405-B Industrial Pkwy, Saraland, AL, 36571 (“Property”). The Offering Memorandum may not
be all-inclusive or contain all of the information a prospective purchaser may desire. The information contained in this Offering Memorandum is confidential and furnished solely for the purpose of a review by a prospective purchaser of the Property. It is
not to be used for any other purpose or made available to any other person without the written consent of Seller or Matthews™. The material and information in the Offering Memorandum is unverified. Matthews™. has not made any investigation, and
makes no warranty or representation, with respect to square footage, income and expenses, the future financial performance of the property, future rent, and real estate value market conditions, the condition or financial prospects of any tenant, or the
tenants’ plans or intentions to continue to occupy space at the property. All prospective purchasers should conduct their own thorough due diligence investigation of each of these areas with the assistance of their accounting, construction, and legal
professionals, and seek expert opinions regarding volatile market conditions given the unpredictable changes resulting from the continuing COVID-19 pandemic. The information is based in part upon information supplied by the Owner and in part upon
financial information obtained from sources the Owner deems reliable. Neither owner, nor their officers, employees, or real estate agents make any representation or warranty, express or implied, as to the accuracy or completeness of this Offering
Memorandum, or any of its content, and no legal liability is assumed or shall be implied with respect thereto. Prospective purchasers should make their own projections and form their own conclusions without reliance upon the material contained herein.

By acknowledging your receipt of this Offering Memorandum for the Property, you agree:

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and
3. You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner.

Matthews™. is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum. The presence of any entity’s name or logo, including any commercial tenant’s name or logo, is informational only and does
not indicate or suggest any affiliation and/or endorsement of Matthews™., the property, or the seller by such entity.

Owner and Matthews™. expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to purchase the Property and to terminate discussions with any person or entity reviewing this Offering Memorandum or
making an offer to purchase the Property unless and until a written agreement for the purchase and sale of the Property has been fully executed and delivered.

If you wish not to pursue negotiations leading to the acquisition of the Property or in the future you discontinue such negotiations, then you agree to purge all materials relating to this Property including this Offering Memorandum.

A prospective purchaser’s sole and exclusive rights with respect to this prospective transaction, the Property, or information provided herein or in connection with the sale of the Property shall be limited to those expressly provided in an executed
Purchase Agreement and shall be subject to the terms thereof. In no event shall a prospective purchaser have any other claims against Owner or Matthews™. or any of their affiliates or any of their respective officers, directors, shareholders, owners,
employees, or agents for any damages, liability, or causes of action relating to this solicitation process or the marketing or sale of the Property.

This Offering Memorandum shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the state of affairs of the Property since the date of this Offering Memorandum.

Net Lease Disclaimer — There are many different types of leases, including gross, net, single net (“N”), double net (“NN”), and triple net (“NNN”) leases. The distinctions between different types of leases or within the same type of leases, such as
“Bondable NNN,” “Absolute NNN,” “True NNN,” or other NNN leases, are not always clear. Labels given to different leases may mean different things to different people and are not defined legal terms. Buyers cannot rely on the labels or marketing
descriptions given to any lease when making their purchasing decisions. Buyers must closely review all lease terms and are advised to seek legal counsel to determine the landlord and tenant’s respective rights and duties under the lease to ensure the
lease, regardless of how labeled or described, meets the buyers’ particular needs.
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