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PROPERTY HIGHLIGHTS

e High profile office opportunity

e Approx +1,793 SF second level of ocean view office . ‘ Dy ——— S———
space for lease Ni———— e e sl oy [TTTEND (fff['ﬁ'ig

e 97 score on the walkability scale

e Highly trafficked with 11,000 VPD

e Upscale trade area

e $265,404 average household income within 1-Mile

e In the heart of downtown La Jolla with ocean views

DEMOGRAPHICS

POPULATION 1-MILE 3-MILE 5-MILE
Five-Year Projection 11,086 71,433 184,972 —+
Current Year Estimate 10,982 70,869 184,028
2020 Census 10,976 70,745 184,105
Growth Current Year-Five-Year 0.95% 0.80% 0.51%
Growth 2020-Current Year 0.06% 0.17% -0.04%
HOUSEHOLDS 1-MILE 3-MILE 5-MILE
Five-Year Projection 5,259 35,927 85,533
Current Year Estimate 5,112 34,978 83,438
2020 Census 5,045 34,511 82,478
Growth Current Year-Five-Year 2.88% 2.711% 2.51%
Growth 2020-Current Year 1.32% 1.35% 1.16%
INCOME 1-MILE 3-MILE 5-MILE

Average Household Income $265,404  $186,408  $159,699
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FLOOR PLAN
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LA JOLLA, CA

La Jolla, an affluent seaside enclave within the city of San Diego, is one of La Jolla is anchored by the University of California San Diego (UC San
Southern California’s most prestigious and supply-constrained retail markets. Diego), a major economic engine and innovation hub that contributes to
Known for its scenic coastline, upscale lifestyle, and renowned academic and the area’s stability and intellectual capital. The presence of top-tier medical
research institutions, La Jolla attracts a high-income residential base, affluent and biotech institutions, such as Scripps Research and the Salk Institute,

visitors, and a steady stream of professionals and students. The community further reinforces the local economy and fuels daytime population traffic.
boasts exceptional demographics, with average household incomes Retail demand is bolstered by a blend of year-round tourism, luxury
significantly exceeding national and regional benchmarks, driving demand for housing, and limited commercial availability, which supports premium rent
premium retail, dining, and service offerings. levels and low vacancy rates.

Adobe Stock | #4621gh1g8

LA JOLLA COVE BIRCH AQUARIUM AT SCRIPPS PROSPECT STREET
SHOPPING 8 DINING DISTRICT




SAN DIEGO, CA MSA

San Diego is a dynamic metropolitan area and one of California’s most
desirable destinations, offering a unique blend of coastal lifestyle,
innovation, and economic strength. As a hub for defense, biotech,
higher education, and cross-border trade with Mexico, it benefits from
an extraordinary combination of research institutions, entrepreneurial
activity, and international connectivity. The region’s mild climate, vibrant
cultural scene, and high quality of life create compelling conditions for
both retail and investment opportunities.

Annual Visitors
32 Million

Total Population
3.3 Million

Tourism Economic Impact
$22 Billion

Retailers and businesses operating in San Diego enjoy access to a diverse
consumer base, a steady flow of domestic and international tourists, and
strong demand across its neighborhoods. With its thriving tourism industry,
well-developed transit connections, and strategic location near the
U.S.—Mexico border, San Diego supports long-term growth and resilience.
The city consistently outperforms national tourism trends, driven by its
unmatched coastal amenities, global reputation, and strong demographic
fundamentals.

GDP
$295.6 Billion
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SECOND STORY

OCEAN VIEVW OFFICE FOR LEASE

930 Prospect St, La Jolla, CA 92037

FVP & Director
(619) 270-1173
gene.mello@matthews.com
License No. 01909763 (CA)

David Harrington
Broker Lic. No.: 01320460 (CA)
Firm Lic. No.: 02168060 (CA)

Confidentiality & Disclaimer Statement

This Leasing Package contains select information pertaining to the business and affairs of 930 Prospect St, La Jolla, CA 92037 (“Property”). It has been prepared by Matthews™
This Leasing Package may not be all-inclusive or contain all of the information a prospective lessee may desire. The information contained in this Leasing Package is confidential
and furnished solely for the purpose of a review by a prospective lessee of the Property. The material is based in part upon information supplied by the Owner. Owner, nor their
officers, employees, or agents makes any representation or warranty, express or implied, as to the accuracy or completeness of this Leasing Package or any of its contents and
no legal liability is assumed or shall be implied with respect thereto. Prospective lessees should make their own projections and form their own conclusions without reliance upon
the material contained herein and conduct their own due diligence.

Owner and Matthews™ expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to lease the Property and to terminate
discussions with any person or entity reviewing this Leasing Package or making an offer to lease the Property unless and until a lease has been fully executed and delivered.

In no event shall a prospective lessee have any other claims against Owner or Matthews™ or any of their affiliates or any of their respective officers, Directors, shareholders,
owners, employees, or agents for any damages, liability, or causes of action relating to this solicitation process or the marketing of the Property.

This Leasing Package shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the state of affairs of the
Property since the date this Leasing Package.
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