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SUITE 1601 THE LINC
$5.00 - $6.00 PSF +6,865 SF

ASKING RENT AVAILABLE

POOL |LOADING

RESIDENTIAL ' 8 TRASH MECH. | DOCK

LOBBY ROOM
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AVAILABLE

:43.000 VPD

Lincoln Blvd




SEEKING RESTAURANT & QSR CONCEPTS THE LINC

SUITE 1 SUITE 2 . SUITE 3 SUITE 4A . SUITE 4B
+1.796 SF | $6.00 PSF +1,246 SF | $6.00 PSF +2.962 SF | $5.00 PSF 25 300 GF | Leass Pandine 12,281 SF | $5.00 PSF
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M ARKETPLACE

ACCESS PATHWAYS TO PARKING ENTRANCE
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Downtown Santa Monica serves

as one of the premier live,
work, play, and visit N N
Southern California AT YA VAL

urban markets. SO
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ifpthay DEMOGRAPHICS

Sos SR

1 MILE 3 MILES 5 MILES
22,267 96,396 202,700
1 MILE 3 MILES 5 MILES
39,906 192,312 435,144
1 MILE 3 MILES 5 MILES
$127,275 $141,227 $137,533

“SANTA MONICA NEIGHBORHOODS AMONG TOP 5
PLACES TO LIVE IN U.S.”
- PATCH

“IN TOP 9 BEST NEIGHBORHOODS TO LIVE IN LOS
ANGELES IN 2022”
- US,NEWS

+103K
POPULATION

62% e
BACHELOR DEGREE OR HIGHER

+$137,000
AVERAGE HOUSEHOLD INCOME

+406K
EMPLOYEES

$1.9B
CONSUMER SPENDING

44
MEDIAN AGE
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234 P1CO BIND

105 Apartments
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165C LINCOLN BIND
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e 1547 TTH ST
=@l 100 Apartments

-

1550 LINCOLN BIVD

100 Apartments

=

1527 LINCOLN BIND

2 55 : 114 Apartments |_
g 143C LINCOLN

RESIDENTIAL DENSITY

DOWNTOWN SANTA MONICA EXPERIENCES CONTINUED
A EVOLUTION AND ACCELERATED GROWTH FOR THE FORE-
SEEABLE FUTURE IN ITS RESIDENTAIL SECTOR.
DOWNTOWN SANTA MONICA FEATURES ONE OF THE MOST
DENSE NEIGHBORHOODS IN SOUTHERN CALIDORNIA AS IT
CONTINUES TO GO VERTICAL.

R




SANTA
MONICA

TOP EMPLOYERS
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EXISTING OFFICE BUILDING
TOTALING OVER 8.3M SF OF
OFFICE SPACE

ONE OF THE MOST SOUGHT-0UT AFTER OFFICE LOCATIONS IN
GREATER LOS ANGELES
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SANTA
MONICA

CAN I GET YOU SOMETHING TO DRINK OR EAT...?

For decades, Santa Monica has heen the culinary capital

of Southern California,

drawing flagship locations

for existing brands as well as being an incubator for
Michelin star chefs and culinary artists with a dream.
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THE ORIGINAL BURGER
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DRINKS & DESSERTS

BLUE BOTTLE
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SANTA MONICA
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HIVE

SANTA MONICA

A

561 COLORADO BLVD - HOTEL ol

MEET THE NEIGHBORS

DOWNTOWN SANTA MONICA’S RESTAURANT
SCENE IS UNMATCHED. THE CITY IS A FOCAL
POINT AND SOUGHT-AFTER DESTINATION FOR
THE BEST-IN-CLASS LOCAL, REGIONAL, AND

NATIONAL BRANDS
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SANTA
MONICA

7-MINUTE WALK T0 SANTA MONICA
PLACE, ANCHORED BY NORDSTROM

Lo
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10-MINUTE WALK 10 THE THIRD
STREET PROMENADE SANTA MONICA IS FILLED WITH DINING

DESTINATIONS AND ATTRACTIONS FOR ALL

AGEGROUPS. !
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1,400 HOTEL ROOMS WITHIN 1 MILE OF THE
LINCOLN COLLECTION AND THOSE HOTELS INCLUDE
FAIRMONT, SANTA MONICA PROPER HOTEL, THE
VICERORY SHUTTERS, AND LOEWS HOTEL.

IBUNIB HUTELS | N SANTA MUNIBA

. SANTA MONICA PROPER HOTEL
. SHUTTERS ON THE BEACH

. HOTEL CASA DEL MAR

. FAIRMONT MIRAMAR HOTEL
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. OCEAN VIEW HOTEL

. VICEROY SANTA MONICA

. LOEWS SANTA MONICA BEACH HOTEL
THE AMBROSE HOTEL
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THE LINC
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FOR LEASE

Michael JA\[=Ye Hunter
Pakravan Torgan Lambert

SVP & NATIONAL DIRECTOR, SENIOR ASSOCIATE, ASSOCIATE,
LEASING LEASING LEASING

(213) 219-3111 (310) 919-5799 (310) 601-7705
michael.pakravan@matthews.com alec.torgan@matthews.com hunter.lambert@matthews.com
License No. 01706065 (CA) License No. 02120321 (CA) License No. 02192921 (CA)

This Leasing Package contains select information pertaining to the business and affairs of

1601 Lincoln Bivd, Santa Monica, cA 90404 (“Property”). It has been prepared by Matthews Real Estate Investment Services™.
This Leasing Package may not be all-inclusive or contain all of the information a prospective lessee may desire. The information contained in this Leasing Package is confidential and furnished
solely for the purpose of a review by a prospective lessee of the Property. The material is based in part upon information supplied by the Owner. Owner, nor their officers, employees, or agents makes
any representation or warranty, express or implied, as to the accuracy or completeness of this Leasing Package or any of its contents and no legal liability is assumed or shall be implied with
respect thereto. Prospective lessees should make their own projections and form their own conclusions without reliance upon the material contained herein and conduct their own due diligence.
Owner and Matthews Real Estate Investment Services expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to lease the Property and
to terminate discussions with any person or entity reviewing this Leasing Package or making an offer to lease the Property unless and until a lease has been fully executed and delivered.
In no event shall a prospective lessee have any other claims against Owner or Matthews Real Estate lInvestment Services or any of their affiliates or any of their respective
officers, Directors, shareholders, owners, employees, or agents for any damages, liability, or causes of action relating to this solicitation process or the marketing of the Property.

This Leasing Package shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the state of affairs of the Property since the date this Leasing
Package

MATTHEWS

REAL ESTATE INVESTMENT SERVICES


michael.pakravan@matthews.com
http://
https://www.matthews.com/agents/michael-pakravan/
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